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Registering a client account with Exabytes 
Step 1: Go to the website : https://www.exabytes.sg, then click on the “Client Login” button on the top 
right corner.
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Registering a client account with Exabytes 
Step 2: Click on “Register” to register your account. Tip: Use the same email address you submitted 
previously
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Registering a client account with Exabytes 
Step 3: Fill up the online form with your information.
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Registering a client account with Exabytes 
Step 4: Enter your preferred password. Choose a security question
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Submit your choices of names here

• Submit at least 3 names with your 
preferred extension e.g., 

1. CupcakeCatering.com
2. TampinesCupcakeCatering.com
3. CupcakeToYou.com 

• Enter the email address used to register 
client account with Exabytes
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Register and claim your complimentary 
account with designs.ai

Designs.ai
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Registering an account with Designs.ai
Step 1: Go to the website : https://designs.ai/redemption
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Registering an account with Designs.ai
Step 2: Enter the code EXABYTES22. Click on redeem now.
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Registering an account with Designs.ai
Step 3: Click on “Proceed”
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Registering an account with Designs.ai
Step 4: You have redeemed your account. Click on “Start creating now” to get started. 
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Designs.ai dashboard 
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Digital Marketing
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Digital Marketing

Digital marketing are all marketing efforts that use an electronic device or the 

internet. Businesses leverage digital channels such as search engines, social 

media, email, and other websites to connect with current and prospective 

customers.
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Types of digital marketing

• Content Marketing (blog posts, ebooks)

• Social Media Marketing (FB, IG, LinkedIn)

• Google My Business (Local Businesses)

• Email marketing (blog subscription, holiday promotion, tips or email series for customer nurturing 

and engagement) 

• Pay Per Click (Google, Facebook)
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Customer segmentation

Determine the appropriate 
audience

Segmentation based on 
demographics, behavioral etc. 

Different, more suitable 
content for each 
segment
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Social Media Marketing
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Basic concept of social media
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Social Media Must Have
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Facebook Page

• Create awareness and build your brand

• Build rapport with your customers

• Converting visitors (traffic) to become your customers

• Promote your business or products by posting status updates, links, event announcements, 

comments, or photos and videos

• To run advertisement

• Schedule post in advance
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Facebook Page

• Create awareness and build your brand
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comments, or photos and videos

• To run advertisement

• Schedule post in advance



Organised & Sponsored by:

In partnership with In support of

40

Optimising for Facebook

• Choose a Good Facebook name

• Claim your unique URL

• Keywords in Strategic locations

• Complete your business information

• Create content
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Your Facebook Business Page 
URL (which is unique)

Your Facebook Business Page 
Name (not unique)
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Do a search on Facebook for 
“Beauty Product”
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Your Facebook Business Page 
URL (which is unique)

Your Facebook Business Page 
Name (not unique)
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Click on Create@Username

Creating your unique FB Page Name
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Confirm your FB Page URL 
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Google My Business
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Businesses

• Customer use Google Search Engine to perform search

• Most customer uses smartphones with location tagging on. 

• Customer will be shown businesses that is nearest to their current location
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• Publish relevant content such as business activities

• Update businesses hours accurately 

• Use attractive picture

• Ensure that every business information is current

• Do answer all questions and respond to reviews from customers
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Steps to register for 
Google My Business
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or WhatsApp link
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Other authentication methods such as SMS and phone calls
depend on Google

Cupcakes To You
No 1, Jalan Sungai Dua, Bayan Lepas, Penang, Malaysia
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Example of Postcard:
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WhatsApp
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Benefits of WhatsApp For Business

• Separate messaging app for business.

• Build trust through your business profile.

• Easily responds to customers using auto-replies.

• Organise your contact list.

• Promote your product or service indirectly.
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WhatsApp for Business

• Download Whatsapp for Business

• Backup all chat history on Whatsapp Personal

• Login Whatsapp For Business.

• Register by Agreeing to Terms & Condition of Whatsapp For  Business

• All chat data will be transferred from Whatsapp Personal to  Whatsapp For Business
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Features in WhatsApp for Business

• Business Profile

• Catalogue

• Auto reply Message

• Greeting Message

• Quick Replies

• Label Chat

• Short-Link QR Code

• Add WhatsApp to Facebook and Instagram Account
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Features in WhatsApp for Business

• Voice & Video Call

• WhatsApp Status

• Broadcast

• Groups

• File Attachment

• Whatsapp Web

• Pinned Chat

• Starred Message
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Catalogue

• Showcases products and services

• Catalogue can be shared with customers

• It is shown on your business profile with 

details of your products
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Greeting  Message

• Greeting message is automatically sent 

to customers who message you for the 

first time or after 14 days of no activity
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Quick Replies

• With quick replies, we can create keyboard shortcuts 

for the  messages we send most frequently. 

• To set quick replies:

• Tap More Settings > Business Tools > Quick Replies

• Tap Add (+)

• Set a text message or add attachment

• Set the keyboard shortcut

• Set the keyword to quickly locate it

• Save.

• To use, type “/” followed by the shortcut of preset 

quick reply.
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Chat Labels

• To organize chats

• Easy to find customers by category

• Keep track of conversation/ purchase status

• This color of the label can be set to your 

preference tittle
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Content Marketing
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Where to get 
ideas for content

vievientchoy@gmail.com
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General Forums (Quora)

Examples of post: 
- This fruit contains most vitamin C
- Here are 5 sources of vitamin C
- Vitamin C is proven to be good 

for you. Here’s why.

vievientchoy@gmail.com
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• Online Groups (Facebook)
• Industry publication

• Look for sites in your industry that publish all the latest news, trends, tips, and 
everything else your readers love (huffpost)

• Industry specific forums (your reader’s forums)
• Slideshare – find slides that is most popular 
• Interviews (your customers/ loyal fans)
• Competitor Websites: FAQ Sections
• How it’s made
• Before and after

vievientchoy@gmail.com
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Email Marketing
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Email marketing

• Email marketing is the top 

digital strategy that drives 

both customer acquisition 

and retention, according to 

a recent survey of online 

retailers.
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Email marketing

• Email newsletters: Email automation doesn't just allow you to automatically send emails to your 

subscribers. It can also help you shrink and expand your contact list as needed so your newsletters 

are only going to the people who want to see them in their inboxes.

• Lead-nurturing workflows: Generating leads, and converting those leads into customers, can be a 

long process. You can automate that process by sending leads specific emails and content once 

they fit certain criteria, such as when they download and open an ebook or when they claim an offer 

(vouchers etc.)
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Offers on website to collect leads
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Offers on website to collect leads
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Email marketing software



Organised & Sponsored by:

In partnership with In support of

84


	Slide Number 1
	Agenda
	The Coaches
	Combined >20 years of coaching experience
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Website? 
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Submit your choices of names here
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Designs.ai dashboard 
	Slide Number 24
	Digital Marketing
	Types of digital marketing
	Slide Number 27
	Customer segmentation
	Example of messaging to different customer segment
	Slide Number 30
	Customer segmentation
	Slide Number 32
	Basic concept of social media
	Social Media Must Have�
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Facebook Page
	Facebook Page
	Optimising for Facebook
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Creating your unique FB Page Name�
	Confirm your FB Page URL �
	Slide Number 46
	The Importance of Google My Business For Local Businesses
	Tips & Tricks on Optimizing Google My Business
	Slide Number 50
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Slide Number 54
	Slide Number 55
	Slide Number 56
	Example of Postcard:
	Slide Number 58
	Benefits of WhatsApp For Business
	WhatsApp for Business
	Features in WhatsApp for Business
	Features in WhatsApp for Business
	Catalogue
	Greeting  Message
	Quick Replies
	Chat Labels
	Slide Number 67
	Where to get ideas for content
	General Forums (Quora)
	Slide Number 70
	Slide Number 73
	Email marketing
	Email marketing
	Offers on website to collect leads
	Offers on website to collect leads
	Email marketing software
	Slide Number 79
	2 Major Paid Advertising Platform
	Paid advertising flow
	Benefits of paid advertising
	Retargeting explained
	Slide Number 84
	Slide Number 85
	Slide Number 88
	Slide Number 89
	Slide Number 90

