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Kaygarn Tan
eUsahawan Certified Trainer

HRDF Certified Trainer
Digital Coach

Vievient Choy
Facebook Certified Trainer

eUsahawan Certified Master Trainer
Digital Coach
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The Coaches
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Combined >20 years of coaching experience
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Digital Presence For 
Home Business
From Offline Business To Online
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Why Having an Online Presence Is 
Essential for Your Small Business
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Reach wider audience
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Builds customer relationships 
and trust
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Enables marketing effort
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Enhances accessibility
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WebsitesSocial mediaMarketplace

What are the options?



MARKETPLACE
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Marketplace is an E-Commerce platform provided by third 
party for business owners to sell their products online. 
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Social Media Must Have
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How many hours do you spend on 
social media daily?



vievientchoy@gmail.com





WEBSITES
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Your online store - Website

• A shop in the virtual world/ 
internet 

• A way for customer to stay 
connected with you

• A way for prospect customer to 
find you and get to know the 
products/ services you offer
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What is a website? 
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2 building blocks of your online store

1 A Shop Name

Before you start to build your shop, you need to decide on a 

name. This name is known as Domain name, which is the 

address customers/ people type into the browser URL bar to 

get to your website. 

Some examples of domain name:

• Exabytes.com
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2 building blocks of your online store

2 A “Building” To House Your Shop 

Now we have decided on the name for our shop, we will need 

to rent a space in a building. This is what we call Hosting. 

In order to publish your website online, your website requires 

a web hosting service. 
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Tips for choosing a domain name
Domain name
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Your domain name should accurately 
represent your business as well as be 

easy to remember and promote.
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Professional email address
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Be memorable
There are millions of registered domain names, so choosing a domain that’s catchy 
and memorable is essential. Once you’ve come up with a name, you can share it with 
close friends to make sure it sounds appealing and makes sense to others.
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A name that is easy to spell/ type
Choosing a domain name that’s easy to spell/ type is critical to online success. If you 
use slang (u instead of you) or words with multiple spellings (express vs. xpress), it 
might be harder for customers to find your site.
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Examples of bad domain name
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Keep it short
• If your domain name is long and complex, you risk customers mistyping or 

misspelling it. Short and simple is the way to go.

• The fewer words or characters your domain name has, the more likely your 
customers will remember it, spell your domain correctly and find your site.
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Use keywords
Try using keywords that describe your business and the services you offer. For 
example, if you’re a glass replacement business, you may want to register 
GlassRepair.com or GlassReplacement.com.

Pro Tip: Include keyworks that people will use when searching for your products or 
services

It helps improve your rank on search engines (which increases traffic) and just makes 
more sense to your customers.
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Target your area
If your business is local, consider including your city or state in your domain name to make 
it easy for local customers to find and remember. Example: JurongGlassRepair.com.
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Avoid numbers and hyphens
Numbers and hyphens are often misunderstood — people who hear your website address 
don’t know if you’re using a numeral (5) or it’s spelled out (five) or they misplace or forget 
the dash. 
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Online Consistency
The key to building a successful brand online is consistency so, if possible, do keep your 
social media handles the same as your domain name. 
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Domain extension
Extensions are suffixes, such as .com or .net, at the end of web addresses. The .com 
domain extension is by far the most popular, but it can be tough to get a short and 
memorable .com domain name because it’s been around for so long. 
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Let’s brainstorm together .. 

Business industry (e.g., bakery) 

Services (e.g., catering)

Products (e.g., cupcakes) 

Geographic location (e.g., Tampines, Jurong)

Words that describe your business (e.g., delicious, custom, sweet, 
supreme, made to order)

What do you do? Are you serving local customers? 

1

2

3

4

5

Activity

5 mins
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Breakout Room • Share the name you have chosen
• Does it represent what you do clearly 
• Does it match the tips we shared earlier 
• Finalise the 3 names 
• Come back to main room 
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Breakout Room
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Submit your choices of names here

• Submit at least 3 names with your 
preferred extension e.g., 

1. CupcakeCatering.com
2. TampinesCupcakeCatering.com
3. CupcakeToYou.com

• Enter your best email address
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Registering a client account with Exabytes 
Client Account

52



Organised & Sponsored by:

In partnership with In support of

53

Registering a client account with Exabytes 
Step 1: Go to the website : https://www.exabytes.sg, then click on the “Client Login” button on the top 
right corner.
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Registering a client account with Exabytes 
Step 2: Click on “Register” to register your account. Tip: Use the same email address you submitted 
previously
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Registering a client account with Exabytes 
Step 3: Fill up the online form with your information.

1 2

3 4

5

6
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Registering a client account with Exabytes 
Step 4: Enter your preferred password. Choose a security question

1 2

3

4

5

6



Organised & Sponsored by:

In partnership with In support of

64



Organised & Sponsored by:

In partnership with In support of

65



Organised & Sponsored by:

In partnership with In support of

66

Registering an account with Designs.ai
Step 1: Go to the website : https://designs.ai/redemption
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Registering an account with Designs.ai
Step 2: Enter the code EXABYTES22. Click on redeem now.
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Registering an account with Designs.ai
Step 3: Click on “Proceed”
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Registering an account with Designs.ai
Step 4: You have redeemed your account. Click on “Start creating now” to get started. 
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See You Next Week
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